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Eating sweets and playing Wii during meetings...
More and more hotels provide "Stimulate right-brain rooms"....

In America, anything related to "right brain” is very popular. Because many books talking
about right brain thinking is the success of business consistently became a best-seller,
right brain booms are spreading to the hotel industry.

Catalyst Ranch, which is located in the center of Chicago, provides sweets, games, and clay
at their meeting rooms to stimulate right brain. "Stimulating five senses brings creativity
and innovative ideas. To do so, it is important to make with participant's vitality to the
meeting by using some fun" said Bobbie Soeder, operating staff.

Many major companies are their clients including Google, Yahoo, and Boeing. Recently, their
one day course which collaborates with The Chicago Art Institute has become very popular.
In this course, participants enjoy the art to cultivate sensitivity at The Chicago Art
Institute in the morning. In the afternoon, they learn communication and team work in a
meeting room.






